
Design 101: Graphic Design for Nondesigners
TUESDAY AT NOON   |   FACILITATOR: KERSTIN VOGDES DIEHN



NONPROFIT HELPDESK
We’re here for you!

• Free Live Workshops

• Archive of Past Workshops

• LinkedIn Community

• Free Expert Support

Find out more at www.nphd.org

These workshops are funded by generous 

allocations from NYC Council Members



sample list of workshops, please visit nphd.org for current schedule

WORKSHOPS FOR CAPACITY BUILDING & NYC DISCRETIONARY FUNDING

http://nphd.org


REQUEST SUPPORT BY COMPLETING A FORM AT WWW.NPHD.ORG!

Fundraising Promotion Legal Financial Leadership

HELPDESK FOR A VARIETY OF NEEDS



#1 RULE: KISS
Keep It Simple, Stupid!
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KISS=VISUAL HIERARCHY

Visual Hierarchy:
A logical way to express 
the relative importance 
of different elements by 
providing a visual guide 
to their organization.

You should be able to look 
at a design and number 
the levels in order of 
importance that your eye 
is supposed travel….



KISS=VISUAL HIERARCHY

1. Size and Scale
2. Typographic 

Hierarchy
3. Color and Contrast
4. Spacing
5. Proximity
6. Negative Space
7. Alignment
8. Rule of Odds
9. Rule of Thirds
10. Repetition
11. Leading lines





Scale can be storytelling.



























Your reader needs to breathe. White space is key:
It includes margins, gutters, spacing between lines of text, and space around graphics. It 
improves user experience by making content easier to scan and read







Proximity = object grouping



Text boxes can (and should be) treated as objects 





There is just as much story in negative space as positive space.



Ask yourself: what is figure and what is ground (foreground vs background)?











Grids organize your information. They are like a skeleton in the 
background.



But it can be fun 
to break it too! 
Diagnonals = 
dynamism





















Repetition with variation = contrast = focus











So, what was that first rule?
KISS = Keep It Simple, Stupid!



“This is all fine but…I have a lot of information   
to convey!”

Break it up and 
keep it on brand.

(And still follow 
the visual 
hierarchy rules!)



What visual hierarchies do you see now?



YOUR FEEDBACK 
MATTERS!

SCAN HERE
FOR A 

SURVEY!



THANKS FOR JOINING US!

• Kerstin Diehn
• Creative Director, 501c Design
• 501cDesign.com
• linkedin.com/in/kerstindiehn/

NEED MORE HELP?
VISIT WWW.NPHD.ORG AND

CLICK ‘REQUEST HELPDESK SUPPORT’ 
TO COMPLETE FORM

http://501cdesign.com
http://501cdesign.com
http://linkedin.com/in/kerstindiehn/
http://linkedin.com/in/kerstindiehn/
http://linkedin.com/in/kerstindiehn/
http://www.nphd.org/
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